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Abstract :

This study aims to determine the structural nature of the brand building, To reach the
dimensions of the process in the social media marketing strategy for e-marketing and the
extent of his contributions, by taking a sample Facebook page for business and its marketing
tools, While trying to provide a comprehensive structural model, Relying on the principles of
a group of well-known models in the marketing literature and pioneers such as Kotler, Aaker,
Fournier, Kapefrer and Killer. Thus, the study carried new ideas on the level of intellectual
rooting for marketing and its field applications, based on the content analysis tool as a main
tool in collecting primary data for the field part of the study, So that it was not used in previous
studies in the specialization by looking at the theoretical survey, | consider it the first of its
kind in the field, Especially the way it is used and addressed to the research variables,
Conditioned in what was said? How was it said? And its result to the qualitative and qualitative
guestion with carrying the dimensions of the marketing content of the components of the
brand to study the case of oppo brand Algeria .

The descriptive approach was used to analyze the phenomenon of using social networking
sites in e-marketing. One of the results of the study is the emergence of the content marketing
component as the core of marketing through social networking sites on the sidelines of the
brand’s electronic behavior, In addition to the fundamental personality of the brand as a
variable with a pivotal constructive role in the virtual communication environment, It is an
important link in omnidirectional communication, In addition to the importance of the brand
identity, which is the starting point of the construction process, including the establishment,
improvement and development.

The applied study concluded that there is a merger of the components of the brand that were
studied, "The Case of the oppo Brand Algeria", At different levels, ranging from low, medium
and high, and there is a statistically significant correlation of social media marketing on the
components of the brand. What is achieved by a cognitive and behavioral response to the
user as a customer or to the user as a potential customer in the form of a more or less
homogeneous virtual market.

Keywords: brand building, e-marketing, content marketing, resonance, connected customer.
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Prod Personality Symbole Company ‘

N Valide 243 243 243 243
Moyenne 1,45 1,76 1,84 1,32

Ecart type ,722 ,863 ,807 ,606

Variance ,522 744 ,650 ,368

Somme 353 428 446 321

Percentiles 25 1,00 1,00 1,00 1,00
50 1,00 1,00 2,00 1,00

75 2,00 3,00 3,00 1,00

SPSS w2 e bVl Ul sl e 12l
i (il @ sl Goad) lsige o 573 Lol spnd) ) womn Bl ¥1 s gie Jgd2) e ol
8 oy aisin it S 0.8 5 0.6 ol lonn BLEL Slls 8y cpnlacll lagll (3 el ] i)
Az (S gt

WO dsn sl (5522 1 (34 o) Jad! Ml Byga sl (Sgons e 136

Fréquence Pourcentage Pourcentage valide Pourcentage cumulé

Prod _=su 166 68,3 68,3 68,3

Lusia 44 18,1 18,1 86,4
@i 33 13,6 13,6 100,0
Total 243 100,0 100,0

Personality
o=idia 126 51,9 51,9 51,9
Lusia 49 20,2 20,2 72,0
i 68 28,0 28,0 100,0
Total 243 100,0 100,0

Symbole
o=idia 102 42,0 42,0 42,0
Ligia 79 32,5 32,5 74,5
g 62 25,5 25,5 100,0
Total 243 100,0 100,0

Company
o=idia 183 75,3 75,3 75,3
Ligia 42 17,3 17,3 92,6
aiix 18 7,4 7,4 100,0
Total 243 100,0 100,0

SPSS ol Lo slazeVl E Ul slasl e 12l

rLa gl Sl il i ody (i bl ¢ gl gl L 0,86 2k i 18 o i mxll OS5
0.2 Loy 0,28 sl ¢ 0,51 aedy pisd) o2 o) o)l i) slimaly (olaadly YVl o0
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poind) Lz Gl il :(35) o3y Jad! adsiianelt Dol WG

Appeal Ask Act Advocate l

N Valide 243 243 243 243
Manquant O 0 0 0
Moyenne 1,74 1,35 1,14 1,69
Médiane 1,00 1,00 1,00 1,00

Mode 1 1 1 1
Ecart type ,863 ,647 ,469 ,853
Variance ,745 ,418 ,220 , 728
Somme 424 328 277 410
Percentiles 25 1,00 1,00 1,00 1,00
50 1,00 1,00 1,00 1,00
75 3,00 2,00 1,00 3,00

SPSS w2 e bVl Ul sl e 12l
gLy (s Lo 1,69 51,74 ez aully a3l e IS0 Ll (1 pisaec) ozl )50 4
o 114 5 1,35, il ) ams o (3 ObbzaV) 3 il pide 0 65 e J 0,8 wiie g)lns
0.8 (gileall CLENI ) Bl b oy dnibonte tlaanlys (Jlsd) Jo Jadlly JIgd) S5
ploidd Blomie) Sy 1(30) o3 Jgld) pusiand! Lol Slgiams ()

‘ Fréguence Pourcentage  Pourcentage valide Pourcentage cumulé ‘

Appeal =i 129 53,1 53,1 53,1

Lusie 47 19,3 19,3 72,4
iy 67 27,6 27,6 100,0
Total 243 100,0 100,0

Ask
Uaidie 181 74,5 74,5 74,5
Lusie 39 16,0 16,0 90,5
e 23 9,5 9,5 100,0
Total 243 100,0 100,0

Act
oaidie 181 74,5 74,5 74,5
Lusie 39 16,0 16,0 90,5
e 23 9,5 9,5 100,0
Total 243 100,0 100,0

Advocate
Uaidie 138 56,8 56,8 56,8
Lo 43 17,7 17,7 74,5
ez 62 25,5 25,5 100,0
Total 243 100,0 100,0

SPSS w2 Je bVl Ul sl e 12l
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i oderly (ol @ ain ) ) L ) 0 0,53 s dabss b e DAY Ol sge
0,74 a0l iy J2isian Syt oo s Jndlly JIged) (5850 WO 56 5 iy Jaiie syt Sl 25k (ol
LM E L) sl ¢
LlrawYly LMl g (Sgonall dogl foloud) tlasls
Bl Vly ) 5922 (gl Jlam V) Caodll 1(37) o3 Joad)

Content Content Brand Response
N Valide 243 243 243
Manquant O 0 0
Moyenne 2,08 1,81 2,23
Médiane 2,00 2,00 2,00
Mode 2 2 2
Ecart type ,681 ,696 ,494
Variance ,464 ,485 244
Plage 2 2 2
Somme 506 440 542
Percentiles 25 2,00 1,00 2,00
50 2,00 2,00 2,00
75 3,00 2,00 3,00

SPSS bz e slezeVl Ul slael e 1yl
oy nezst BlmzaVly LA el e IS8 il amed) U] amn Bl Logze Jgadl e gl
(Rl e e g e s L e ] s slre DALy (s Je 2,23 51,81 02,08
Bzl 2O (5922 Syl Sl V1 Caogll 1(38) 13y Jsid) Dlonaw¥ly LaMall Sgous (Sl tLusle

Fréquence Pourcentage  Pourcentage valide Pourcentage cumulé ‘

Content _=ssis 47 19,3 19,3 19,3
Lugie 129 53,1 53,1 72,4
adin 67 27,6 27,6 100,0
Total 243 100,0 100,0

Brand
U=idia 86 35,4 35,4 35,4
Luge 117 48,1 48,1 83,5
ai 40 16,5 16,5 100,0
Total 243 100,0 100,0

Response
URidia 8 3,3 3,3 3,3
Lugse 171 70,4 70,4 73,7
aix 64 26,3 26,3 100,0
Total 243 100,0 100,0

SPSS w2 e bVl el sl e 12l
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ANOVA ijlaxyi <Y1 O1b Gopdl st @ W1 g )
td LSTHI By dl) sgmse 3 ) (o3-Y) Anova Lol slezsel ¢ Fdglarl) auhall e ikl s 3
Ol ol e SYYUNg 39001 S92 ANOVA [La) 1Yol

Ll Slew) e YY1 3901 Gz ANOVA L 1(39) o3y skl

Appeal Somme des carrés ddl Carré moyen F Sig. ‘
Intergroupes 11,108 2 5,554 7,884  ,000
Intragroupes 169,073 240 ,704

Total 180,181 242

SPSS w2 e bVl Ul sl e 12l
35wy My st Foans oasty 000 aaall 203 0, Lo gag 25lax] N> I3 333 595 Jold) o
gyl el OIIEY) 3aifs VYUl eel (922,05 Ggall (gms die AN 13 Bgp
gl 20l Sl e eanS a0l (3= Anova L) L6

iglnd)) dlal) Sl S G ieS” D) (22 (551=-Y) Anova L= :(40) o3y Jaid!

Appeal ANOVA Somme des carrés  ddl Carré moyen F Sig.
Intergroupes 10,288 2 5,144 7,267 ,001
Intragroupes 169,893 240 ,708

Total 180,181 242

SPSS Sl e slazeVL Ul slisl o 12l
2500y Jly cdpns! Facs oasty 001 tuall 2 o Lo gag aslas) a5 I3 Bg)p 35ory Jod) o
Agyldl 2l SV iy S Al g2 o L05 sl (Ssrns dis Y5 I3 B0
Bylndl 2l ol JIgadl Jo guaeS” 20 (g2 (o3-Y) Anova Ll W6
Al 2l olE il Jo mraST a2 141 o3 Jead

Ask ANOVA ‘

Somme des carrés ddl  Carré moyen F Sig.
Intergroupes 2,696 2 1,348 3,282 ,039
Intragroupes 98,571 240 ,411
Total 101,267 242

SPSS w2 s bV el sl e 12l

Gy 29y Qg et F il 0u55y 039 aall ded opois Lo sng alan) a> wl> 358 2y Jpd) e
gyl W) o JNgndt 324 c..os W g2 05 Byl (gras e WY 13

aglntd) L) ol JIgudl o D) dmaseds 92 (63131 Anova Les ey,
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Bl 2l ol I3l Jo D)l dnased (5522 (o3-Y) Anova jlex) 1(42) 3 Joidk

Ask ANOVA
Somme des carrés ddl Carré moyen F Sig.
Intergroupes 2,890 2 1,445 3,526 ,031
Intragroupes 98,377 240 ,410
Total 101,267 242

SPSS w2 Je bVl Ul sl e 12l
I3 By semy g sl Facd oass 039 aall 103 0,0 Lo a9 25Lan] Y5 15 393 592y Jaudh) o
gyl L) Jom Igedly el dasicd (922 (00 Gkl (gt Lie WY
iylndl 201 ol Jadl e 20l e s5:2 (6311 Anova L) Ll

Byt 25 o4 Jadll e w0l e g2 (o3l-Y1 Anova L) 1(43) o3, J gk

Act ANOVA
Somme des carrés ddl Carré moyen F Sig.
Intergroupes 7,875 2 3,937 20,829 ,000
Intragroupes 45,368 240 ,189
Total 53,243 242

SPSS Sl e slazeVL Ul slas) o 12l
Bajb 35wy Jlly st F i susty 000 auald 203 o peis Lo smg 25Lam] ANs 015 Bgb 35ms Jotdl (e
Ayl L) ol Jadlly M) e g2 0,05 Zgiall st e WV 13
i) WD) ol Al e ol Y39 98y 2 621>V Anova lesl ilwdle

iyl el ol gl e oSl VY39 390y 22 o3l Anova Ll (44 o3y gk

Advocate ANOVA ‘

Somme des carrés ddl Carré moyen F Sig.
Intergroupes 10,312 2 5,156 7,458 ,001
Intragroupes 165,918 240 ,691
Total 176,230 242

SPSS w2 Je bVl Ul sl e 12l
Gap 25ws My il Faed oushy 001 auall 2o s Lo gy alian] V> 5 G 39y Jpd) O
gyl A0l ol gty Aeall SNYSg dae dl s o 05 gl Sgras e WY I
L old Ol s B AISTH lomaa) e 2O WYY 0y (5522 (s3l-Y1 Anova jLex) el
FER]
o Ol jlems B BTN lomaatl e w0l SYY39 398y 22 (3l-Y1 Anova L) 1(45) o3, gk

4l LoDl
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Response ANOVA

Somme des carrés ddl  Carré moyen F Sig.
Intergroupes 2,533 2 1,267 5,374 ,005
Intragroupes 56,561 240 ,236
Total 59,095 242

SPSS w2 s bVl Ul sl e 12l

Gap 29ms MUy il e oty 005 auall 20 s L gy aflian) V> 03 Gy 390y Jpd) O
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i5la= Y1 AN old 3yl 1(40) o3 Jeadd
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ANOVA
Appeal
Somme des
carrés ddl Carré moyen F Sig.
Intergroupes 4,001 2 2,001 2,725 ,068
Intragroupes 176,180 240 , 7134
Total 180,181 242
0.05 AYW stam s "Wlaxt JIs 12" adall LW Je b g Y :(D) o3y gl
ANOVA
Advocate
Somme des
carrés ddl Carré moyen F Sig.
Intergroupes ,658 2 ,329 ,450 ,638
Intragroupes 175,573 240 ,732
Total 176,230 242
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0.05 &y
ANOVA
Somme des
carrés ddl Carré moyen F

Ask Intergroupes 1,516 2 , 758 1,824 ,164

Intragroupes 99,752 240 416

Total 101,267 242
Act Intergroupes 974 2 ,487 2,237 , 109

Intragroupes 52,269 240 ,218

Total 53,243 242
Advocate  Intergroupes ,654 2 ,327 447 ,640

Intragroupes 175,577 240 , 732

Total 176,230 242
Appeal Intergroupes 231 2 , 116 , 154 ,857

Intragroupes 179,950 240 , 750

Total 180,181 242

0.05 DY s s "iliam) JIs 12" Jadll e YVl joatl (552 4N 1(7) o3, =l
ANOVA
Act
Somme des
carrés ddl Carré moyen F Sig.

Intergroupes ,295 2 ,148 ,669 ,513
Intragroupes 52,948 240 ,221
Total 53,243 242
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Somme des
carrés ddl Carré moyen F Sig.

Ask Intergroupes ,655 2 ,327 ,781 ,459

Intragroupes 100,613 240 419

Total 101,267 242
Act Intergroupes 1,217 2 ,609 2,808 ,062

Intragroupes 52,025 240 ,217

Total 53,243 242
Advocate  Intergroupes 1,229 2 ,614 ,842 432

Intragroupes 175,002 240 , 729

Total 176,230 242
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